
 

2016 
Jurisdictional Scan: Complimentary Passes for Media 

         Do any jurisdictions have policies in place for providing complimentary 

accommodations to Travel Media?  

JURISDICTION REPLIED YES/NO CONTACT NAME 

B.C PARKS X           

ALBERTA PARKS ✅ No Scott Jones 

COMMENTS:  
 
Hi Josh – we don’t have a policy for that, but we achieve that goal (promotion of parks system 
through social media) in a similar way through our Parks Ambassadors program. 

SASKATCHEWAN PARKS ✅ No Mary-Anne Wihak 

COMMENTS: Hi Josh 
Saskatchewan Parks does not operate any accommodations – we do have private operations 
within several parks however do not have any program or policies in place to work with these 
operators in fam tour or other tourism marketing related activities other than some in-park 
entry/accommodation/golf promotions between parties. We have not been approached 
regarding camping as accommodation either. 

MANITOBA PARKS ✅ Yes Elisabeth Ostrop 

COMMENTS: 
Greetings Josh! 
Manitoba has a policy directive which would allow us to issue a complimentary camping pass 
to travel media (see attached). We don’t have clear direction on what qualifies as Travel 
media – for example when this directive was developed, blogging wasn’t really taken into 
consideration. 
The Parks department in Manitoba sits within the Department of Sustainable Development. 
Requests for FAM tours usually come to us through Travel Manitoba (and they are a Crown 
Corp that report through a different Branch than us) and we leave much of the vetting to them. 
If you need to know more about their vetting process, let me know and I’m sure I can find you 
a contact. Other requests would have to come through the Recreation and Education unit and 
would be evaluated on a case by case basis. More often than not, they ask us for free park 
entry. We have a directive that allows for that as well. If they are doing any filming for 
commercial purposes, they would need to apply for a special events permit, and that they 
would need to pay for. 
 
We would ask for a copy of the article and perhaps permission to re-print, re-post, or perhaps 
use photos/video. Sometimes we get this other times we don’t. 
Hope things are going well in New Brunswick this summer. 

ONTARIO PARKS ✅ Yes Lori Walbrook 

mailto:scott.jones@gov.ab.ca
mailto:mary-anne.wihak@gov.sk.ca
mailto:elisabeth.ostrop@gov.mb.ca
mailto:lori.waldbrook@ontario.ca


COMMENTS:Hi Josh, 
Ontario Parks is also seeing an increase in travel media and influencers looking for support to 
travel to and within parks. We tend to react to requests on a case by case basis and have 
established relationships with many writers/editors/bloggers. We normally only cover the costs 
associated with the influencer and within the park. Their travel companions are not covered in 
any support we provide. Our approval process is at the marketing specialist level; and 
occasionally in discussion with the Manager of Marketing depending on the degree of support. 
We will reach out to specific writers to pitch them on familiarization tours. We work very 
closely with our colleagues at the Ontario Tourism Marketing Partnership for transportation 
costs, per diems and accommodation outside of parks. We also work with Destination 
Marketing Organization and Regional Tourism Organization partners who will often contribute 
financially or arrange complimentary services with their tourism partners. 
Our level of support depends on the value of the influencer (their reach and level of 
engagement with our target audiences and fit with our strategic directions (e.g. seasonality, 
specific parks or experience). We will normally provide free access to parks and 
camping/roofed accommodation depending on availability; occasionally we provide seasonal 
permits (for syndicated columnists; long-term writers/editors/bloggers who regularly support 
parks). We use the criteria-based membership in organizations like the Travel Media 
Association of Canada to assist with vetting media requests and are currently working on our 
own guidelines for bloggers/social media influencers. 
A short list of the services we offer is on our website (with a URL that is not linked to the 
public-facing page). 
 
http://www.ontarioparks.com/travelmedia/services 
 
I’ve also attached a short request form with questions we ask a new influencer prior to 
deciding on the level of support. 
 
Our view is that the value of the coverage we obtain is generally worth the price of daily 
admission, a seasonal permit or the use of an often vacant campsite or cabin within a park 
and staff time to coordinate. I’ve copied Sheila Wiebe (Senior Marketing Specialist), who 
currently manages our media relations program – Sheila – anything to add? 

SEPAQ (QUEBEC) ✅ Yes Emilie Ryan 

COMMENTS: 
Hi Josh, 
Concerning your question about travel media visit requests, here is an overview of the 
process at Quebec’s national parks. 
-The approval process goes through the Communications Director and the VP of Marketing 
and Communications. 
-The Communications team will consider travel media requests in terms of “potential reach” in 
the market. They will also consider if the article/blog/social media posting will serve us well 
during the period when it will be published, i.e. an article about a summer camping trip 
published in the middle of winter might not be noticed. 
-The Communications team will organise guided tours during the year. In some cases, they 
select the travel media, i.e. influencers or those they have a long-term/profitable relationship 
with, while in other cases they will diffuse the invite to all via CNW for example. The 
Communications team will also organise self-guided tours for travel media. 
-The costs of travel media visits (accommodations, activities, watercraft rentals, etc.) are 

http://www.ontarioparks.com/travelmedia/services
mailto:ryan.emilie@sepaq.com


accounted for 100% of their value in our systems. 
I hope this helps you. 
Thanks 

NEWFOUNDLAND & 
LABRADOR 

✅ No Geoff Bailey 

COMMENTS:Josh, 
Answers in red below. 
o any jurisdictions have policies in place for providing complimentary accommodations to 
Travel Media? We don’t have a policy for travel media. All of our requests come from the 
Minister’s office with direction on fee waivers if any are to be applied. 
o If so, what is the approval process - Park Manager approval or all the way up to the 
Minister? All of our media requests go through the Director of Communications at the 
Minister’s office. 
o What are the qualification guidelines – X number of fans/reach? $ value of articles? N/A 
· Anything else that might be pertinent. N/A 

NOVA SCOTIA X   

PARKS NEW BRUNSWICK Inquiring 
Jurisdiction 

Yes Josh Tomkins 

COMMENTS: 
Hi Dawn, 
Wondering if you could send out a survey for us. We’re – thankfully - being overwhelmed with 
media requests from journalists, bloggers, instagrammers etc to stay in our parks for free in 
exchange for promotion. While we’re happy to have the attention, the level of requests is now 
requiring us to think a lot more strategically about who and when we authorize these 
opportunities. 
· Do any jurisdictions have policies in place for providing complimentary accommodations to 
Travel Media? 
o If so, what is the approval process - Park Manager approval or all the way up to the 
Minister? 
o What are the qualification guidelines – X number of fans/reach? $ value of articles? 
o Anything else that might be pertinent. 

P.E.I PARKS X   

GOVERNMENT OF 
NORTHWEST 
TERRITORIES 

X   

NUNAVUT PARKS X   

YUKON PARKS X   

PARKS CANADA ✅ Yes Stéphanie Sirois 

mailto:geoffbailey@gov.nl.ca
mailto:josh.tompkins@gnb.ca
mailto:stephanie.sirois@pc.gc.ca


COMMENTS:Hello,  
 
I apologise for the late reply to your email request. Please see below my responses to your 
questions. I hope this is of some help.  

 
You will see that some of my answers are a bit "theoretical". As I am newly in place in the very 
new position of Manager, Tourism Industry Relations, we are currently solidifying some of our 
strategies, reporting/tracking mechanisms, etc. Do feel free to reach out as needed on this or 
any other topic touching Travel Media or Travel Trade.  
 
         Do any jurisdictions have policies in place for providing complimentary accommodations 
to Travel Media?  
o   If so, what is the approval process -  Park Manager approval or are way up to the Minister?  
- Our CEO has authority to remit (waive) fees on behalf of our Minister. We have in the past 
had an approval from our CEO for a term of up to three years to offer free entry, 
accommodation and enhanced programs to Travel Media, Travel Trade and for purposes of 
contesting. We have just secured a longer term authority to remit for the same "clients" and 
purposes as above but with the understanding that we will be providing more regular and 
nationally standardized measurements of success. We will be implementing this over the 
course of the fall.  
 
o   What are the qualification guidelines – X number of fans/reach? $ value of articles?  
When unsolicited requests are received, we do assess against set criteria. We are in the 
process of formalising these for similar reasons as those you indicate. We will look at reach, 
engagement (are their fans actually interacting with content shared), alignment to key target 
audiences (in reach and type of content shared), and whether they are multi-platform, have 
confirmed assignments or not, etc.  
 
As we are still at a "concept" stage, I would foresee that we would support various requests at 
varying levels. For example, a top blogger (social media influencer, writer...) may not only get 
free access but further support in itinerary planning, story pitches, introductions to other 
partners, etc. A mid-range lead may get free entry and a few experiences, accommodation but 
little to no support "on the ground" (or if they are mid-range to us but higher affinity to some 
partners we may make introductions). A request from a less well established lead may get a 
pass for free entry but be invited to discover on their own. We already do this but do not have 
established guidelines around this to implement in a completely standard way. As you say, 
increased demand is making this necessary to ensure transparency.  
   
The "ask" will also influence our commitment. We cannot, for example, provide much support 
to those doing a cross-Canada tour. Many people approach us to support these but unless 
they are well established, we do not have the resources to help plan such trips especially with 
the high level of uncertainty this comes with (delays, changes in plans, etc).  
 
o   Anything else that might be pertinent.  
                        We haven't given this much thought yet but as we embark on a more formal 
process we will also be looking at more established measures of success and sets of 
"guidelines" for our travel media guests. We may, in the case of a social media influencer for 
example, request that a certain number of posts be made when they do visit our locations in 
exchange for waived fees, use of specific hashtags, tagging us, or at the very least informing 



us when they do so to help us track ROI. Of course we do not want to be prescriptive so any 
such ask would be minimal and likely not strictly mandatory (again, depending on level of 
support).  
 
I do hope this is helpful.  

 

Response Rate: 7/13 for 54% 

Key Findings: 

● Parks agencies across Canada have differing levels of policy when it comes to 

accomodations for travel media  

● Almost a third of the respondents who did respond to the survey do not have 

policies in place to accommodate travel media. 

Future Questions to Ask: 

● What qualifies as “Travel Media” 

● How will Parks Agencies approach accommodations for “travel media” 

● What role will social media play in the future promotion of parks? 

Links to Resources:  

● Ontario Parks: 

http://www.ontarioparks.com/travelmedia/services 
 

http://www.ontarioparks.com/travelmedia/services

